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CREATIVE BRIEF
BACKGROUND

Student success can be measured in many different 
ways, encompassing a wide range of factors. The 
common misconception that academic performance 
is equal to wellness/success no longer covers the 
wide range of causes for low student success 
rates. Student success can be defined as making 
progress towards graduation while maintaining a 
sense of belonging and fufillment.

Having access to basic needs such as food and self 
care products is a vital part of student success. 
Access to food significantly impacts student 
success due to its role in providing nutrition, 
improving concentration, energy levels, and 
promoting emotional and behavioral health. 
School meal programs play a crucial part, as they 
provide students with regular access to balanced 
meals during the school day, addressing immediate 
nutritional needs and potentially instilling lifelong 
healthy eating habits.

OBJECTIVES

Facilitate change by creating a 
comprehensive campaign that helps 
aid students and faculty that are 
experiencing food insecurity at 
Cleveland State University.

Provide accessible food resources 
for students and faculty. Through the 
development of a mobile food bank 
we hope to reduce the presence of 
food insecurity on Cleveland State 
University’s campus.

Create awareness and generate funds 
from investors and grant organizations 
to fund the LUV! mobile campaign from 
start-up through future scaling efforts.

CONCEPT

Mobile food pantry that provides healthy 
food options that are delivered right to 
the students’ neighboorhood. Students 
can place orders through an app to 
have their selections delivered to their 
area. Removes the barriers of having 
to make an appointment, and be on 
campus to get the food resources 
students need.

DELIVERABLES

Postcard Advertisement 
Mobile Application 
Food Pantry Truck 
Infographic
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CREATIVE BRIEF cont.
THE MARKET

Students at Cleveland State University receive a 
wide variety of information requesting their attention 
Sources of this information include social media, 
emails, printed materials on campus, signage, faculty 
word of mouth, and more. It can be assumed that 
many people experiencing food insecurity are very 
busy and often do not have alot of time to be looking 
for new resources despite how much they might need 
them. For this reason the marketing materials must 
be distributed to the individuals at their residence 
or places they might frequent.

The demand for food related resources on CSU’s 
campus is very high. The appointments generally fill up 
completley. There is more need for these resources 
than can be managed with the on campus food 
bank alone. Any new plan or campaign would need 
to be scaleable, and accessible for a large quanity 
of students.

AUDIENCE

A large number of people struggle with 
food insecurity. An average 36% of 
students nation wide experience 
food insecurity. Many of these 
students are supporting themselves 
and possibly other family members or 
children. Likely they are also working 
one or multiple jobs. Students aren’t 
spending much time on campus, 
and most students have more 
responsibilities outside of school.

This impacts, students working 
multiple jobs, supporting family 
members, First generation 
students, Students without reliable 
transportation, mental health 
concerns, International students, and 
Low income students
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MOODBOARD
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ILLUSTRATIONS
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POSTCARD
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APP SITE PLAN & WIREFRAMES
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MOBILE TRUCK
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INFOGRAPHIC
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